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NEW STYLE PR & MARKETING
APPROACH

COMPARING WAYS OF REACHING
NEW CUSTOMERS

OLD WAY NEW WAY
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List buying & e-shots Research & Profiling
Buy a list of names and send emails  LUialel:lg%1gle RualcH-{e=1[F-1ale el NI [l ol=(1 e}
saying how great your products and your target audience and how your
company are. Follow up the list with a [Jelgele[S{as ¥ e]\V/-Rual=TaeMIN=F1ga R Y ol-Ig=RV/e]0]¢
tele-sales phone call to get sales customers go to get information and
meetings. how you can reach them.

==

Write & send datasheets Produce a content plan
Produce and publish datasheets which BN R IS e Rle[SERRTe
describe the benefits of your products. attract, amuse, inform and educate

Send these as attachments to the your target audience. Produce content

people you have been emailing. that adds value to your customers.
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Issue Press Releases Media Relations
Write a release about how great your Draw up a digital marketing and PR
company is. Build a large list of target UGS altl\ Ao [ERIaEIR eI I e=1g={<ls
media and send them the news customer reads. Understand what type

release. of news the journalists publish. Provide

them with bespoke content.
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Advertise in print & on TV Digital Advertising

Pay for alloted coverage on channels Target your customer by their

and in publications where your demographics and only pay for
customers might see your advert. measurable engagements such as click-
throughs, purchases & sales enquiries.




